
hundred sixty banners will hang throughout the Plaza to showcase 
support for the Go Red For Women movement and the American 
Heart Association.”

In addition to these efforts, eight businesses have recently been 
named in the Forbes list of “Start! Fit-Friendly Companies,” in-
cluding JE Dunn Construction and Leawood-based Aetna and 
CBIZ Benefits & Insurance Services. The health-conscious busi-
nesses were commended for establishing walking routes to the of-
fice and allowing employees to wear athletic shoes, thereby encour-
aging more active lifestyles. 

Through community encouragement, Stuke urges women to 
take the first step in learning their risk for heart disease by under-
going routine cardiovascular health screenings. For more informa-
tion, visit www.goredforwomen.org. v
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Go Red For Women, the rallying cry against heart disease heard 
nationwide, will commence its month-long campaign in February. 
What was once discounted as the “men’s disease” is now at the 
forefront of women’s health issues thanks to the American Heart 
Association’s crusade to raise awareness of heart disease—the 
leading cause of death of American Women.

“Women spend a lot of time taking care of others and not 
enough time taking care of themselves,” says Nicole Stuke, 
executive director of the Kansas City American Heart Association. 
“Go Red For Women is [our] nationwide movement that celebrates 
the energy, passion and power we have as women to band together 
and wipe out heart disease.”

Now in its fifth year, more local women than ever will rise to the 
challenge and boldly take the steps necessary to educate themselves 
about healthy eating and exercise to reduce their risk factors.

“I would never want women to go through a heart crisis without 
her own community of women,” says Leawood resident Gail Dicus, 
one of the nine new faces of the campaign. “That’s what the Go 
Red For Women movement represents. I hope that any woman 
who is diagnosed with heart disease knows exactly where she can 
go, call, log in or write to find the instant support of people who 
will become some of her new best friends.” 

To symbolize the movement, Go Red For Women has estab-
lished the red dress as its trademark, embodying the power and 
vitality women have to defeat the disease that kills more women 
than five other most prevalent causes of death combined. With the 
women in red, the American Heart Association hopes to reduce 
cardiovascular disease and stroke risk 25 percent by 2010. 

“It will take time, but women around the world will gain the 
necessary knowledge and begin to live happier, healthier lives,” 
says Stuke.

Accordingly, Kansas City has one of the longer roads ahead to 
improve the dismal statistics that has earned it the title of the 11th 
least-heart-friendly city for women. In Kansas alone, a state where 
almost 57 percent of women are either overweight or obese, heart 
disease and stroke account for 31 percent of all female deaths.

To kickoff the movement toward a healthier future, Kansas City 
will place prominently among select cities working to reduce the 
mass numbers of deaths attributed to heart disease. 

“We have asked numerous businesses throughout the metro 
to light up red during the month of February,” says Stuke. “One 

kansas city and the 
Go Red FoR Women campaiGn

FebRuaRy 6: 
Wear Red day
Spread the movement and plan a Wear Red Day event where you work.

Free cardiovascular health screenings 
Take advantage of the health-savvy offer at all M&I Bank and 
HCA Midwest Health System locations in the Kansas City area.

Girl’s night happy hour 
Trezo Mare in Briarcliff Village from 5 p.m. to 8 p.m.

FebRuaRy 12
Go Red For Women casting call
Macy’s (Oak Park Mall), 6 p.m. to 8p.m. 
The American Heart Association is looking for women for its 
2009-2010 Go Red For Women campaign, which may involve na-
tional network TV programming, public service announcements, 
Web site content, brochures, magazine features and more.

FebRuaRy 21
22nd annual heart ball
Overland Park Convention Center, 6:30 p.m. to 11 p.m. 
The premier red-tie gala of the year! Guests are encouraged to wear 
red attire to honor friends and loved ones affected by these diseases.
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