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Fashionable Fanwear
Three local women redefine the standards for baby sportswear.

Sprightly and little, smiling or laughing, 
bald or hair in pigtails, wearing a white 
onesie with delicate embroidery or a soft 
knit T-shirt that reads, “Rock Chalk” in 
red. Any way you slice it, this is the picture 
of a true blue, all-American baby. 

Snap Limited, the premier provider of 
high-end clothing for babies and toddlers, 
has fostered this exact image so success-
fully that boutiques are now clamoring to 
carry the refreshing line. 

“If you want to put your child in a 
rock-n-roll T-shirt, that’s not us,” says 
co-creator Peggy Doolittle. “At Snap, we 

let babies be babies. We want them to be 
really cute and trendy but in a classic and 
baby way.”

In the two years since its launch, Snap 
Limited has licensed, manufactured and 
marketed a variety of designs and styles. 
All the same, it has been the original and 
best-selling collegiate line for toddlers 
and infants on the market. 

Partnered with long-time friend and 
fellow University of Kansas alum Lenny 
“Nell” Ramsey and her daughter Sarah 
Ramsey Kaenel, Doolittle and Snap Lim-
ited turned heads from the get-go. 

“I’d call and say, ‘I’d like to come in. 
I have some cool new collegiate clothes,’ 
and everybody would say, ‘No, we don’t do 
that,’” recalls Doolittle. “But then I’d go in 
and show them, and they ’d say, ‘These are 
great! These are baby clothes! These are 
wonderful!’ They just sold themselves.” 

Indeed, the idea was novel—an upscale 
baby clothing line sold in boutiques and 
intended for everyday wardrobe use. The 
concept was radically different from the 
standard baby wear available in nearly 
every college bookstore across America 
– selling miniature versions of adult T-
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shirts with mascots ironed on the front of 
lesser-quality fabrics intended for game-
day wear only.

But it would be decades before Doolit-
tle and Ramsey would team up to make 
this dream a reality. The pair met in 
English class at Shawnee Mission East as 
teenagers. They continued their budding 
friendship as they attended KU together. 
Ramsey moved to Des Moines, Iowa, and 
Doolittle moved to California, but the 
two managed to keep in touch after col-
lege – often returning seasonally for bas-
ketball games at Allen Fieldhouse.

 “We just wanted to spend more time 
together, so that’s how we had this idea, 
and we wanted to do it together,” says 
Doolittle. “I would never have done it 
without her, and she would never have 
done it without me.”

After Ramsey ’s daughter Sarah Ram-
sey Kaenel signed on to the project add-
ing that much-desired younger perspec-
tive, the acronym “Snap” was created out 
of their combined first names: Sarah, Nell 
and Peggy. And the Snap baby was born.

“We spent a year doing our research, 
checking our product and washing garments 
to make sure they held up,” Doolittle says. 

Ultimate approval of the clothing line 
came in 2007 when the Collegiate Licens-
ing Company and the Collegiate Market-
ing Association of Atlanta accepted Snap’s 
application for business, licensing them 
for the University of Kansas and two ad-
ditional schools—Kansas State University 
and the University of Missouri.

Today, Snap Limited is designing a line 
for Harvard University and is in the pro-
cess of being approved by the University of 
Southern California and the University of 
California-Los Angeles. Buzz of the cloth-
ing line has also reached Hollywood where 
new parents and actors such as Paul Rudd 
and Naomi Watts have received their own 
set of personalized Snap baby wear. 

“We’re kind of on a roll,” says Doolit-
tle. “We were asked to do [a gift basket] 
for the American Music Awards, and we 
did not think that was for Snap baby, so 
we didn’t do it. We felt like those babies 
would be a little edgier, and our stuff is 
very different.”

Locally, the blossoming line is carried in 15 
chic baby boutiques throughout Kansas and 
Missouri including the Prairie Village hub for 
trendy children’s wear, Mady & Me. 
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“We were excited to start carrying the 
line because for us it was finding a niche 
for local teams,” says Mady & Me co-
owner Melinda Greene. “[Snap Limited] 
has a different boutique feel for collegiate 
apparel, which is a perfect fit for us.” 

Snap Limited is a baby of a business, 
and Doolittle plans on nurturing the 
project as long as it needs it, but no lon-
ger. She estimates five to 10 years before 
ownership of the brand changes hands.

“I want to sell it,” she says. “That’s my 
goal – to build it so that we can enjoy it 
and then at some point get it to the size 
where someone would like to buy it from 
us. Then we’d be happy to turn it over.”

Doolittle attributes their secret of success 
to hard work but cannot discount the mu-
tual strength that lies in complete trust.

“We have very realistic expectations 
about how to grow the business and how 
to share the business,” says Doolittle. “It 
has always been more about friendship 
than anything else. I just love them. I 
think we’ve been lucky.” v
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